


EMAIL PITCH AND FOLLOW-UP SAMPLES

I’m including 13 email pitches I’ve personally used to get my own
shop and clients’ shops in the press and in social media
influencers’ hands! All pitches featured here were successful
ones. 

These pitches have directly made me six figure sales. They are a
result of years of testing, trial and error to figure the exact copy
for best conversions. 

Not all pitches required follow-up emails. 

Names and sensitive information have been blurred out to
protect our clients’ and media contacts’ privacy. 

Pitches start on the next page.

(P.S. Some nitty gritty legal stuff: The emails in this PDF are intended to be guides for your own
pitching purposes, but they may not be reproduced or distributed in part or in whole, either for
commercial purposes or as a freebie on a website or blog. This PDF or any of its contents may
not be included in digital or printed or printed works without the written permission from Mei.)



#1

Pitch + follow up to Better Homes and Gardens
for an artist client

This pitch is simple, straight forward and required me to send a
follow up email (on the next page) before the editor replied with
interest! Everyone wants to be in BH&G – so naturally, our client
is thrilled! 





Another simple pitch that we sent that didn’t even need a follow
up before the editor reached back out asking for a print sample!
Reaching out to national print magazines can be THIS easy! 

We used this same pitch template to get our client into Us
Weekly. Just don’t forget to switch out the product photos to
reflect designs that you’ve picked out just for that editor based
on interest research you’ve done on them! 

#2:

Pitch to Seventeen Magazine and Us Weekly
for an artist client



#3

Pitch to PopSugar for jewelry client
Here’s a pitch we sent on behalf of a high end jewelry client that
got the interest of PopSugar’s editor. They reach 19 million(!!)
people in their viewership! 



Pitch and follow up email sent to W magazine editor for our
client. They have a half a million readership! 

#4

Pitch to W magazine for jewelry client



Brittenelle is an Instagram influencer with over 300k followers!
Influencers normally charge hundreds to thousands of dollars for
a product placement or feature but we were able to get our
client’s products in this influencer’s hands for free. 

#5

Pitch to Brittenelle for jewelry client

(Continued on the next page)





Pitch email sent to Good Housekeeping magazine editor for our
client. They have a 4.2 million readership! The editor responded
in less than 24 hours with interest in seeing the products in
person! 

We sent the exact same pitch (but changed product photos) to
Zoe Report – 1.2 million readership and got a response from the
editor asking for samples three days later!

#6

Pitch to Good Housekeeping and Zoe Report
for jewelry client



Pitch to Lizzie in Lace for jewelry client
Pitch and follow up email sent to a blogger with 250k
readership. This blogger normally only does product features for
a fee, but we were able to negotiate! Pay attention to the email
exchanges. Many times we are given the usual “what’s your
budget” speil but never ever take that as a “no”. Always
negotiate! The blogger truly loved the products and we got to
send her a few pieces for her blog!

#7





Pitch to Chocolate, Chocolate, Chocolate and
More
This pitch was to a blogger/influencer that has over 1 million
Facebook fans! Her fans are highly engaged and her posts often
have thousands of likes and shares. The blogger responded one
day after my pitch was sent!

#8



Pitch + follow up to I Has Cupquake
This pitch was to a YouTube influencer that has 2.5 million
YouTube subscribers! Each of her videos gets tens and hundreds
of thousands of views.  I didn’t get a response so I sent a follow
up 14 days later (see next page). They eventually responded 8
days after my follow up email.

#9





Pitch + follow up to Hello Giggles
This pitch was to a contributor at Hello Giggles, a website co-
founded by Hollywood celebrity Zooey Deschanel. The website
reaches over 1 million people! When I didn’t get a response, I
followed up 13 days later (see next page) and got a reply the
same day.

#10





Pitch to In Touch Magazine 
This pitch was to an editor at In Touch, a nationally distributed
print magazine. I received a response the same day.

#11



Pitch to Woman’s World Magazine 
This pitch was to an editor at Woman’s World. I followed up 8
days later (see next page) and got a response the same day. I
continue to get press from Woman’s World two more times after
this!

#12

(Continued on the next page)





Pitch to Celebrity Melanie Martinez from “The
Voice” 

This pitch was to a The Voice contestant, Melanie Martinez.
Melanie’s publicist was the only point of contact and she
responded to me 6 days later. This feature led to thousands of
new Instagram followers overnight.

#13



EMAILS FOR SELLING COURSES

I personally used these pitches to teach on Creative Live and
write guest posts on high traffic blogs.

These pitches are slightly different than the media outreach ones
because they require some content headline suggestions and
often need to be much more tailored to the recipient.

The concept is the same as media outreach pitches. You are
getting yourself and your expertise in front of an existing larger
audience that you didn't have to build yourself. This helps build
up your credibility as the "expert" very quickly.

When I started Creative Hive because my two businesses were so
different, it was like starting a new business from scratch even
though I was already running a successful jewelry business.
These emails were how I built and grew Creative Hive in the first
1-2 years.

This is for you if part or all of your business model includes
selling your expertise or knowledge or teach a trade/skill or you
sell a service. Even if you sell craft supplies, you are ultimately in
the business of education and this will be most helpful for you!
You will want to pitch yourself to blogs, sites, magazines,
podcasts and more where your target audience hangs out!

Once you've built a name for yourself, people will start reaching
out to YOU to be on their podcast, magazine, blog, etc. Good
luck!



#1

Design*Sponge Guest Post
Research is super important when pitching guest post ideas.
Learn what columns that website/blog covers. Pitch yourself to
only the relevant columns/categories. In this case, I pitched to
the only Design*Sponge column for business advice.



If it's a smaller sized site you're reaching out to, a short and
sweet email is often good enough!

#2:

Create & Thrive Guest Post



#3

Launch Grow Joy Guest Post
Sometimes you're required to already have written the article,
and that's okay for popular topics because if one site doesn't
want your blog post, you can re-pitch it to other sites covering a
similar topic.



Many years ago, my husband and I co-created  a goal setting
app. We were crowdfunding the project and to help promote it,
I pitched to several popular podcasts!

#4

Podcast Interview Pitch



Always be looking out for unique topic ideas that aren't already 
 covered by other speakers. Get references or name drop if you
can. Networking is powerful (but not necessary). 

Make sure to do research on who you're pitching to and make
genuinely nice comments about any shared interests. Teaching
at Creative Live continues to pay me thousands of dollars in
royalties and many of my long term clients have found me
through Creative Live.

#5

Creative Live Pitch



Speaking at events is a great way to build your credibility. I had
no speaking experience when I first pitched to them, so my pitch
included angles that would put me in a positive light and
minimize the risk on me that the conference organizer would
have to take. 

I didn't get to speak that year I pitched them... or even the next!
But after LOADS of follow ups over the next two years, I taught
four workshops at the conference! (It probably also helped that
once I got in as a speaker, I already had teaching for Creative
Hive under my belt).

#6

Craftcation Speaking Pitch and Follow Ups

(Continued on the next page)
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